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ABOUT THE BOOK

Since its founding in 1917, Forbes has been providing insights, information, and inspiration to ensure the
success of those who are dedicated to the spirit of free enterprise.

Its flagship publications, Forbes and Forbes Asia, reach a worldwide audience of more than six million
readers and its website, Forbes.com-the leading business site on the Web-attracts an audience that averages
30 million people per month. Forbes also publishes ForbesLife magazine and licensed editions in more than
25 countries around the world.

Lewis DVorkin has always appreciated the importance of clarity, particularly in his professional life and in
the media he consumes. When he first came to Forbes in the mid-1990s, he completely understood the brand
and its voice. Then he left for AOL as the millennium turned. It was obvious the news cycle was getting
faster and digital media was the place to be. After that, he founded a startup, True/Slant. He had a clear idea -
well, he hoped he did - for a new way to produce news.

Two years ago, he sold that company to Forbes, one of his investors. In re-joining a trusted brand and people
he trusts as the chief product officer, he saw a direct path for the True/Slant team to take its ideas to a bigger
stage. It's worked out great. Why? Lots of reasons, especially this one: the clarity and strength of the Forbes
mission.

Journalism at Forbes is rooted in the conviction that success results from free enterprise, the entrepreneurial
spirit, smart investing - and living a life beyond the mere accumulation of dollars. Forbes is about aspiration.
That message has given tremendous focus to the task of dramatically re-imagining our products and culture
in the era of digital publishing and social media.

ABOUT THE AUTHOR

Lewis DVorkin serves as Chief Product Officer at Forbes Media. His long journey has taken him from The
New York Times, Newsweek and The Wall Street Journal, to tabloid TV, AOL-and an instrumental role in
launching TMZ.com. DVorkin has lived through a newspaper strike (sounds quaint, right?), the New York
City Black Out in '77, and a bout with the Cabbage Patch Dolls. He was the founder and CEO of True/Slant,
which Forbes invested in and later acquired.

DVorkin first got hooked on the News business as the student editor of the Daily Iowan during the days of
Vietnam, Watergate and Roe v. Wade. He can quote all the best lines from All the President's Men, and still
thinks Howard Beale did it better than all the real-life pretenders who followed him. DVorkin would like to
express his gratitude to James Bellows-a truly gifted editor, an extraordinary human being and a mentor.

EXCERPT FROM THE BOOK



Entrepreneurial Journalism means digital screens that come alive with individual voice, real-time activity
and dynamic content, not the homogenized, lifeless and static news pages I see on so many other news sites.
When I spoke with Forbes staff reporter Deborah Jacobs about this change, she replied, "You know what's
changed for me at Forbes? I now write for my audience, not my editor."

That's what our new model is about - listening and engaging with news consumers. Then we trust our full-
time reporters and knowledgeable contributors to respond by producing content that meets their needs. And
lots of it! Digital audiences can't seem to get enough information, so it's our job to supply it. Our unique
model enabled us to provide them with quality, quantity and variety across eight key verticals, or subject
areas. Our individually branded content creators, not burdened by outdated bureaucratic journalistic layers,
use the publishing tools we built for them to turn out thousands of posts - nearly 100,000 in 2011. It was all
about putting business topics (like this post on Best Buy) and cultural events (like this one on Snooki)
through the Forbes prism of free enterprise, entrepreneurial capitalism
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From reader reviews:

John Oliver:

The book with title The Forbes Model For Journalism In The Digital Age: Training A New Generation Of
Entrepreneurial Journalists has lot of information that you can discover it. You can get a lot of advantage
after read this book. That book exist new know-how the information that exist in this guide represented the
condition of the world now. That is important to yo7u to know how the improvement of the world. This kind
of book will bring you inside new era of the the positive effect. You can read the e-book in your smart
phone, so you can read this anywhere you want.

Diane Smith:

The book untitled The Forbes Model For Journalism In The Digital Age: Training A New Generation Of
Entrepreneurial Journalists contain a lot of information on the item. The writer explains your girlfriend idea
with easy way. The language is very clear to see all the people, so do not necessarily worry, you can easy to
read the item. The book was compiled by famous author. The author brings you in the new age of literary
works. You can read this book because you can continue reading your smart phone, or gadget, so you can
read the book within anywhere and anytime. In a situation you wish to purchase the e-book, you can start
their official web-site in addition to order it. Have a nice study.

Gail Cote:

You can find this The Forbes Model For Journalism In The Digital Age: Training A New Generation Of
Entrepreneurial Journalists by go to the bookstore or Mall. Just simply viewing or reviewing it could
possibly to be your solve difficulty if you get difficulties to your knowledge. Kinds of this e-book are
various. Not only by means of written or printed but in addition can you enjoy this book through e-book. In
the modern era just like now, you just looking by your mobile phone and searching what your problem.
Right now, choose your own ways to get more information about your book. It is most important to arrange
you to ultimately make your knowledge are still update. Let's try to choose right ways for you.

Lois Hutter:

What is your hobby? Have you heard in which question when you got scholars? We believe that that query
was given by teacher on their students. Many kinds of hobby, Everybody has different hobby. And you know
that little person just like reading or as looking at become their hobby. You need to know that reading is very
important along with book as to be the matter. Book is important thing to increase you knowledge, except
your current teacher or lecturer. You discover good news or update regarding something by book. Different
categories of books that can you choose to use be your object. One of them is The Forbes Model For
Journalism In The Digital Age: Training A New Generation Of Entrepreneurial Journalists.
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